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| Alrai Media Group (k.s.c)

Alrai Media Group Co. is a Kuwaiti shareholding company and is
considered to be the first company of its kind covering the written and
the Audio visual segments.

Alrai Media Group publishes a daily political & comprehensive Arabic
newspaper Alrai which is currently rated the number one daily in terms
of coverage, circulation, readership and influence according to the latest
studies issued by accredited research firms in Kuwait and the GCC
region.

Alrai newspaper owns one of the most important websites that has
received the Sheikh Salem Al Ali award for the best Kuwaiti news
website for the year 2008.

Alrai Media Group Co. manages Alrai TV, which is the first licensed
private TV station in the State of Kuwait. Alrai TV broadcasts its free-
to-air programs via Arabsat/Badr4 & Nile Sat covering the Gulf region,

North Africa, South Europe and South Asia.

In 2008 & 2009 Alrai Media Group introduced new productive

elements to its media world by acquiring the Publisher Printing Press
(PPP), hence owning its own printing & distribution facilities. The
PPP prints & distributes Alrai newspaper and distributes also 20 other
publications.

A second major step was owning a TV production company, specialized

in Drama series & program production. The importance of this step
is that Alrai Media Group is today a major player in the Gulf drama
production, a Co-producer in Arabic drama in Egypt and Syria in
addition to producing a variety of programs & talk shows.

A third strategic step consisted in the inception of Alrai Center for
Strategic Studies (ACSS) which aims to analyze social, political,
economical & scientific subjects on the local, Arab and international
scenes, and develop insights through workshops; the results of which
would be shared with researchers in different fields.

The above mentioned elements need to be properly promoted and
marketed. Since advertising is considered as a main source of income
to the existence of any media group, Alrai Media Group decided to
launch its independent media arm, Alrai International for Marketing
& Adpvertising (RIMA).

The main mission of RIMA is to promote and market the advertising
space of Alrai newspaper & TV, in addition to acquiring the media
representation right for other media in Kuwait and / or in the Gulf
region.



9/ Lsl¢)

@@ Alrai Newspaper
alabs ayulyn dyagy

pladl die g€ ATgs B Io¥1 &Ll it S da gl Bl o (St A dimis

.ol a9 2000

a11 65 ol sl il 3 Luags Leedshy Lgaudal A 21190 e 38T 0o s
ey A gal) 3 Lge 5 oo @i ¥l e Lall el 3 Lg )yt die daeld 33 s

O Bigay Al il 5 I8 Silga g (uSialy JaS Laliie s Tan 2 lle Bne oy Baim il
S ol g Tuo 35509« sSI1 o Rusluaid¥l g due Lain W1y Fanlead| ol g
@583l g sLa g slae 3y ol coliniol 3huas Aarma cOlS o @llally g Sl B
Lt Leaataly Lo sl cnin L3 L

0 Lomgl o sl s 0 dads ol 2815 Aaacy (§1 ¥ Ao Bandy
il olid uas Bazil] Agpall @l )le¥ly Bosgawdl &g pall ASLadl Jis (6357 92
SOy Ay g« plad

sin e Solmuall jymill 5y da il (6987 oo g (It Aumin g Jons
A a8 (I Ao oo (1S IS B o )il Laud ol po 38 & Juindy Gkl
2 9T sl B ely o dagll dalus Wy LLiadll Jom 23009 4305 2uludsd ool pla 163152
ol Adass le Aammiall (o o (Blacadl 1aa By llall sl T o U8y A pall ol
e o ud dile Uy e Laia Vg AU 2palaid W1y Aol Lladll ¢re ¢ 52

3alall oye Eﬁgsa_z'__)_& %"“’.‘O"H‘ﬁ éUa_\ulc. 3c9yaa ((éb-"»l&__p-_.a oT daslall
L g pall Joadl o LeS sl A o Laliatdly Traslias 09 L)



| Alrai Newspaper

Alrai Newspaper has been the leading daily newspaper in Kuwait since 2000.

Out of a total number of 90,000 daily copies that are circulated in Kuwait, over 65,000

copies constitute its subscribers base, the biggest of its kind in the country. The paper
enjoys a tremendous reputation as it reflects the professional points of view that are
dominant among the mainstream political, social and business communities in Kuwait.

Through its numerous interviews with many world leaders as well as scoops that made
the headlines locally, regionally and internationally, Alrai Newspaper has been very

influential among decision makers both in Kuwait and abroad.

Alrai Newspaper enjoys a renowned reputation not only in Kuwait but also in other
countries such as The Kingdom of Saudi Arabia, the United Arab Emirates, Egypt,

Bahrain, Qatar, Syria and the United Kingdom.
Alrai Newspaper boasts one of the most dynamic editorial teams in the entire region.
Thanks to its widespread network of correspondents, the daily provides its readers with
precise and well-informed insights on all the critical events and issues in Kuwait as
well as in other Arab countries and around the world. In this context, the paper covers
a wide spectrum of important political, business, financial and social issues. Thus, it is
no coincidence, that Alrai Newspaper is widely read by a significantly large number of

prominent political and business leaders in Kuwait and in other Arab countries.
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m Alrai Media Group Co. is currently managing Alrai TV as a third party
consultant in management and operation.

m Alrai TV is the first private and independent TV station in Kuwait as well
as in the GCC countries.

m Alrai TV was proudly launched on 14th October 2004 with the objective
of creating a satcaster for the entire Arab family as well as fulfilling the
needs of the Kuwaiti family.

m Alrai TV is a modern, upbeat and highly opened station to the world
around it, while preserving its traditions, values and integrity.

m Alrai TV, first and foremost, broadcasts quality News and family
entertainment programs to the Kuwaiti citizens as well as the Middle
Eastern audiences.

m Alrai TV offers a versatile and well balanced schedule that delivers top-
notch programs that cater for the male, female and all family audiences.

m Alrai TV uses state - of - the - art broadcasting equipment and transmits
to the highest of industry standards.

m Alrai TV is in constant pursuit of the bestin TV technological development
and entertainment programs for everyone.

m Alrai TV is a satcaster for the people. It aims at satisfying the needs and
aspirations of all its viewers.

| Alrai TV



S Y

@@ Alrai TV
widlogialiasub

At Aty

@A‘)..t.” cUiSy @bﬂ‘é}l&uﬂ Q\_})\.A}S’l).&uﬁc.«.utj.n\s‘a\)l” ng..\.‘«géu‘» Ogarali s a
Ll Aakaill Cigadg o sSU Age |

odalall u.m_vleng._‘LchLaJ gl duadloll Cea il zdazag.a Lgorl o> LnS((gébJ‘»j
Liad Blice M5 cpo Lua ool @aliliad AIMET by (1SaTg aud5 (3018 aaticell cilellad oo
LALsY Lislas

el peall e gl el pully Auisapalill LAY aus el skl b (§1p31) Aane

e aaiall @lmill daaill e G puas o 3 giie 45000 5L o (§l 05054l 2 tams
cabMe ¥
zL._t.c\..u! :\,'uy‘).d] AUz s U.AJ.' 2\.}3\441 daza S )R C...u:d “S?'JJ"’ dUnza

oo Blits ALS 85 oo graie o A pall 33Uls Aelcdl Hlie Gle Lozmal s e g3 W
e alln
sl S5l 2l el 1 @
Lyl Yl el i @
Aol 75 e Lgle Joamtl @y Sl sl pdl @
o cx s Lgde Joasl @ Gl sl 1 @
vl Aasdl e By yall el pull Carias s o Lo
2lsll malg sl @
Ll sl @
@laldly Glat¥ pal @

alaid! el — duelaind pal o @

g yalill edlalidly Lalyull @

LSt @

Llsdl ol el ) @
Clablithy (4 5y - Sl e I (63 e galydl G < B






Simplistic

) - WHP.N | R
= future rcicvision
£ \ Y, <
:‘ - ~N 2
wbc Ulsl
AlraiTV
@ ew
| )

v

Sophisticated

I/l

widluquialiadpub




O9= 2l 3 90  Alrai TV: Image
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Brand Values

Alrai TV Brand values separates this satcaster from the existing competition:

Innovative programming
Grid:

m High percentage of
local production.

u A consumer-focused
agenda (commercial-
ratings driven).

® High interactivity with
viewership

In Touch
and Engaging

Modernbusiness model
leveraging Arab talent
and international best
practices, technologies
and experiences:

® [nnovative.
® Global in thinking,
local in implementing.

Professional
and Forward-
looking

Strong heritage from Alrai
Newspaper positioning and
credibility:

m Market leader.

m Informative through
news (trusted and
respected).

m Authoritative and
thought leader.

Proud and In-
formed

Distinct,independent,
consumer-driven TV
offering:

m First Commercial TV
license in Kuwait and
GCC.

m Flagship of one of the
few truly integrated
Multi media groups of
the region.

Modern and
Progressive
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Publisher Printing Press
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The following services are offered:

A Production Services
y The company provides the production services that are necessary for producing
A ' the daily and its online publication. To do this, PPP uses the latest equipment
ol and technologies as well as the most sophisticated systems to increase the
/ . quality of the product and improve on the performance. These production
) ¥ services include:
,f"‘{ m Art direction and designing.
ﬁﬁﬁi mEngineering and software services.
S m Network installation and maintenance.
AH'-' mMedia website creation and management.
A 4 m News editing systems management.
/‘1?‘}1 mPhotography.
.{'}ﬁ. Printing Services

PPP offers the WEB newspaper printing service. The company has a number of
p\"’j‘ [ the most modern printing machines which are equipped to meet all the needs of
the Kuwaiti market. The company adopts a policy of continually developing its
printing capabilities in order to keep in line with the changing requirements of the
commercial market as well as with international quality standards.

The target maximum production capacity of PPP’s printing presses was set in
a development plan that was approved upon establishing the company about
eight years ago. The time limit of this plan is to reach by mid 2009 a maximum
production capacity of 48 colour pages at a production speed of 35,000 copies
per hour. In addition, the development plan involves several state-of-the-art
technologies that are intended to make of our printing press the best of its kind
in the region in terms of speed and technology.

Aﬁgg Distribution Services

PPP operates a large distribution network through which it distributes over 20

p A j publications inside and outside Kuwait, over 2,000 points of sale in addition to
distributing 65,000 copies of Alrai Newspaper’s subscriber base. The company
ek uses a special computerized administrative system that helps to deliver the
= appropriate accuracy and control in the daily distribution process and retrieval
< e ey of copies.

The company’s team of distributors is fully armed with the necessary equipment that
guarantees a quick delivery to the points of sale.

| Publisher Printing Press Co.
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| Alrai Production Company

Is one of Alrai Media Group companies that has
been established with the aim of providing Alrai TV
and other TV stations with the needed TV series and

programs.
Alrai Production Co. is managed by professional

talents in the field of TV production.

Alrai Production Co. is today a major player in the
Gulf Drama production, as well as a Co-producer
in Arabic drama in Egypt and Syria in addition to
producing a variety of programs & talk shows.
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